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Pick Up Pre-Holiday Build Economic Uplift

Slow Period

Transition

Window

Optimized Re-engagement ‘

Define Objectives for BH

Develop response scenarios

Finalize budget

Media channel and audience selection

Upfront direct commitment
Fluid dollars / digital / TV

Balanced media cost performance / constraincts Secure Media
Sponsorship / event reengagement

Marketing Planning

Align media with local recovery and consumer demand
Implement measurement Activate
Initial re-optimizations
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